Wednesday, September 13, 1981 ®
“Qualitv
First” Is
Grant Theme

“Sure we drive for low
prices . . . but nevér at the
{sacrifice of sound quality.”
{ Thus does J. Luther Knies,
W. T. Grant Company Direc-
tor and Merchandise Vice

dent, define the Com-

ANV A TN

J. LUTHER KNIES
Merchandise Vice<President

s o {pany slogan “Known for
\ | Values.”

| He lists quality, workman-
|ship, stvle as the foremost con-
| sideration in, the buying or
| building of lines of merchan-

|dise for Grant counters. The
| Company is always striving
|to incorporate the best possi-

[ble materials and workman-
| ship in every single item on
| the market, and at prices that
ladd up to real savings for

e S | Grant custothers. “As buyers
: 4 {for the public, we pass along ]
e L4 |to our customers the savings
b | effected by our Buyers’ know-
' ; how and the oppartunity for
s |most advantageous'buying
: | made possible by our three
e |giant regional warehouses,”
R {the merchandise direétor con-
" | tinued. :
£ B | He pointed out the many
it S8 | steps taken by the Grant Com-
! [pany to insure strict adher- ®
: N [ence ta this policy. First a

| staff of 68 buyers, each an ex-

& N |pert in a particular type of

o | merchandise, devotes full at-

s [tention to market trends and

ar s d evelopment s to see that

i | Grant customers get the new-

s SR {est proven-performance fab-

e |rics and constructions. And

Th r d : TR the makerg’ claims are not
“ s uy 3y | sufficient either, he pointed '

out.
Tough laboratory tests of

) 3 { articles, simulating conditions

ep'em er N iOf use or wear prove its wor-
| thiness before the buyer will

) \ commit the company to a pur-

chase order. In many in-
stances the buyers specify the

; standards of quality desired

STOREW'DE SAVINGS FOR y in the making of an item, to
give it more durability and

S longer service. This is one of

HOME AND FAMILY B S the reasons for the ever-grow-
ke . ing popularity of Grants’ own

& . e e . brand merchandise. Custo-
ome ane, come all; join the many millions who have discovered the mers know they can depend

finest way to shop, the Grant way. Shopping at Grants assures you | upon its quality and perform-
of finest merchandise at lowest prices. Every purchase must give WEDR PRUSNNIRS IS purciase,

d : Mr. Knies pointed out that
complete satisfaction or your money back.

|

M(ﬂ}mnts Own 186’(‘:0“?}"

PERCALE SHEETS

Grant Maid 186-
2 . thread for thread, f lity as

o < .rc.a‘o shroefl are the same tn. t?l“cloZﬁnQ

count pe nationally advertised raﬂ|

other famous ality. Top value!

All first qu
much more. 42 %36 Mustin Pillow Cases 72 x 108

81 %108 T Compare ot
Compare ot 2.!’----] '9 $9¢ wach o

b s T et ¢ i ke

{it many honors. He told of a
velous bargains that Grants is now making available to you. When |spite the national advertising
First, enjoy lower prices and get valuable S&H Green e

;m.'ajor city where the local

you see "'DOOR BUSTER SPECIAL," it's a sure sign that you're get- Lo TR fO8 Qe SPpe. fraeae WS
SingH 1806 Sy " | RUSH HOURS

Stamps, too. You get one S&H Green Stamp with x% o Rush hours at the post of-

| newspaper conducted a brand-
| acceptence survey on woms
. . . : 'know our merchandise is
ting superior quality merchandise at the lowest possible price tags. | good, we ¢ *ufford to offer o
every ten-cent purchase you make. '"Good House- ! fice are late afternoon and
keeping'' Seal guarantees the S&H Stamp Plan. b, Beniva \early evening. You can help K

| the company’s ability to build
[ high quality in Grant's own
LOOK FOR THE "DOOR BUSTER"
SIGNS
v 4, e len’s hosiery. Grants' own
{ “I'sis” brand nylons proved to
vou our famous guarantee of
satisfaction or your money
|speed up the delivery of all
| mail by bringing in your non- 5 3

[ brand merchandise has won
That's what all wise shoppers are doing. Get your share of the mar- |be the best known brand de
SAVE 2 WAYS AT GRANTS : e 8 cheerfully refunded,” Knies
e o o ST » concluded.
| priority letters and packages

|early in the day, whenever

s ‘S g : . : | possible.
FIRST QUALITY I'S Ty - R R
SEAMLESS NYLONS | e, e "N

, | A “World Beater” ) Money Saving
¢ i o ey 26-INCH NORWOOD Prices

S R ; y on
IS 4, 97 \ \ TANK MODEL BIKE HQAl: I‘: ¢|§|J1Y S
Terrific value at their regular low | ‘ TR Ty . : DOSTER Beautifully, finished in red ; | ~ANY STYLE-

for boys, b

\ ceptional at gl , TN iy blus for girls, 1
p“c.s. ; '. rvs.:Vi':::l. .th..r:. ‘”0‘”.!- ; L & g 3 fMl":‘:“tw.'eq:,g -:h“.qwrol“ W | Me“ LI .o .o 1030
this Specia ' ¢ the e / S R 88 B hqude d. | | 3
ing. seamfree nylons, mace B (0 | , fand ond reilecses  fiala Kids ....... 1.05
. on the same ma : Charge 14" o on X
same fine yor‘ns. o nds, Compare ! Mg nly 1.50 _ (Under 12)
hines as costlier brands: .
r , : You Get 398 b 3 — Barbers — 3

.ﬂywh.'.- lch’. I dat
: 1.50 weekly Y S&H Stamps | Open Six Days 8:30 a.m.6 p.m.

FAMILY

Grves . B Between Amxa ond Inglewood Ave; | 2893 WEST 190TH STREET

YOU MUST BE SATISFIED OR YOUR MONEY BACK e PR S & ‘: 0":0 !::‘Od‘ wa.lﬂdo'
awthorne va.




